Martin Bailey CV

Martin Bailey (aka Marv) studio@baileycreative.co.uk
Kent (30 mins to London Bridge) baileycreative.co.uk
+44 (0) 7876 212 430

Me

A graphic designer with significant experience.
With the ablility to work across print and digital,
identify problems and correct design issues
under tight deadlines and within budget
constraints. | have a knowledge of Adobe
INDesign, Illustrator, Photoshop. My passion

S Typography.

Freelance designer - Bailey Creative (Present)

Liasing direct with various clients marketing teams, taking briefs, supplying various visuals through to final
artwork across many printed and digital mediums including logos, mailers, corporate identities, bus backs,
billboards, emails, web banners, facebook ads and google display banners,

Cadogan Asset Management (Finance sector - January 2018 - Present)

Various projects ranging from quartely newsletter, corporate identities, application forms, charge forms,
investment forms, terms of business forms, risk warnings, conflict of interest policies, company overviews.
Artwork supplied as word/excel documents and re-supplied as creative pdfs.

The Imagination Station, Mereworth, Kent. (Part-time)

Creative Artworker/Graphic Designer (November 2016 - December 2019)

Mainly looking after two specific clients Ancaster and the JCB Group.

Liasing direct with the clients marketing team, taking briefs, supplying various visuals through to final
artwork across many printed and digital mediums including emails, web banners, facebook ads, google
display banners, bus backs, billboards and mailers.

Work included creative for Nissan, Fiat, Abarth, Alfa Romeo and Jeep and the understanding and full
knowledge of each manufacturers brand guidelines.

Also helping out with other clients such as MNDA, Prostate Cancer, Find My Kit and the Yeomans Group.



Employment History continued...

Stay at Home Dad, Sidcup, Kent.
(July 2015 - October 2016)
Looking after my 3 young children.

Keeping Communications Simple (KCS), Dartford, Kent.

Studio Manager (January 2011 - June 2015)

Headhunted from previous job by my Creative Director.

Produce artwork from initial stage, liasing with clients, delegate to studio team. See through to

final printed material. Good understanding and creating artwork to specification sheets. (Die cuts, Bus
backs, Billboards, Flags etc). Creative and Branding for all Printed and Online material (Brochures, websites
and Emails). Producing jpgs, animated gifs for online use. Also website creative and CMS knowledge
(designing, updating, uploading pages).

The ITG Group (Formally TMS) Dartford, Kent. (Motors sector)

Middleweight Artworker/Graphic Designer (June 2001- December 2010)

Produce artwork from initial stage, liasing with client, to final printed material for a wide range

of companies including Various Motor Groups (Ford, Skoda,Honda, Audi), Park Caledonia Associates,
Raindance.tv, John Lewis/Carphone Warehouse, Honda, Audi.

Also basic web design knowledge (designing, updating, uploading pages).

Red Ant Design, Maidstone, Kent.
Artworker/Graphic Designer (February 2000-June 2001)
Corporate Identities, Logo Design, Mailers and Brochures for various companies.

The London Pre-Press, Old Street, London.
Artworker/Graphic Designer (March 1996-November 1998)
Magazine Work (spreads), Classified Ads, Running Pages to Film, Scanning Work.

Education History
Higher National Diploma in Typographic Design
The London Institute (London College of Print).

National Diploma in Graphic Design
The London Institute (London College of Print).

Foundation Course including Screen Printing & Photography
Woolwich College, Plumstead.

Interests

Most sports (especially golf), Music,

Travelling and holidays with the children.

Travelled to Australia, Indonesia, Lombok, Gili Islands (1999-2000).

Selection of work

Visit baileycreative.co.uk to see more




Brief supplied to me via meeting with client
Al artwork below has been created from a blank canvas using brand guidelines

A world free from MND
could be your legacy

Ifwe are to achieve our vision of a world free from MND,
whistalso providing the best possible care and support
for people affected by this cruel disease, then we must
confinue to raise the substantial income to meet the costs
involved.

We rely almost entirely on voluntary donations and,
‘over the last decade, giftsleft to us in Wil
accounted for almost a third of our income.

The importance of making a Will
Making a Wil is very important to all of us. It not only
makes known our wishes to those we leave behind, but
can also secure thefuture of those we love. Which i why,
oy afterfamily and friends have been remembered, do
we ask you to consider eaving alegacy to support our
vital work and help achieve a world free rom MND.

mnda

motor nerone dissase

A world free

Aworld free

from MND

Our vision could be your legacy
Please remember people with MND in your Will
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Legacy Information Form

Please help Free Legacy Information pack et s becr bk o
Racaion myouri ‘
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Nostamp reqired.

min this | dreturnitin your own

ation, Freepost RTHK.CCR)

tothe support of people like you.
Further information s also available on our
‘website: www.mndassociation.org/legacies Postcode. ..

Your phone number.
1fyou donot wish toreceive these communications fom us by
)

receivenformation and updates n this v
" > 1fyou do not wish to hear rom us by phone, please tick

Emal «0
1fyou ever change your mind about these cholces please callus

and would ke to keep you up to date about the
Important work we do, along with our fundraising
events and appeals.

Alinformation s treated inthe stricest confidence and we il
ever exchange your detalsorsel o rentyour data o any other
commercialor charltable organisation

WILL PREPARATION FORM
SUPPLEMENTARY INFORMATION

mndag

motor neurone disease

Solicitors Guidelines

o mnda

Funding the Future
Legacy Reception

Holiday lan Oxford
Peartree Roundabout, Woodstock Road, Oxford OX2 810

Ifyou require further information

Regsered iy No. 254354

We hope you are able tojoin us
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Turning Point Funding
Solutions Limited

Crowd Bond

Investment Document

gr[C
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turningpeint

Welcome to the offer

The market opportunity  ©

What
we do °

What to
do next?
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Prostate Cancer
Selection of artwork

Brief supplied to me via meeting with client
Al artwork below has been created from a blank canvas using brand guidelines

Thank you A4 direct debit form

" . . L1 Yes, i1l support Prostate Cancer UK's vital work LS
Prostate cancer survivor Phil -and raise the profile of this serious disease L et
i and his wife Linda would like Ay shire
j}'!‘a PROSTATE to thank you for your generous O will fund research for <X> days P
. [0 My choice of £ [
' CANCERUK  donation to Prostate Cancer UK veneee
Method of payment:
[m
. . . o /5901
Being told | have cancer is one of the hardest things I've ever . —
had to go through, my whole world felt as if it had been turned R e I I
upside down and | didn’t know what to do next. ﬁﬁ/DD ﬁﬁ/DD ‘ﬁ”"‘ﬂ“
Luckily, Prostate Cancer UK were on hand. With their help, | managed to get ‘m.. e ‘
the treatment and care | needed and | now live a cancer free life that | do not
take for granted. My wife and | now appreciate all the smaller things in life ‘ IF |

and now realise just how precious a thing that time is. [ —————

o
I you prefer, you can make your credit card donation by calling our hotline on 0845 120 1469
Mo

It's with the generosity of people such as yourselves, that enables Prostate
Cancer UK to combat this illness. | am only one of thousands of men who
this amazing charity has helped, so please keep donating and your money

will be used to tackle prostate cancer, and who knows maybe one day this Gift Aid Declaration . it
illness will be stamped out once and for all. s then thank you. j’ﬂ/“"
- Ui e vt b
o

3 1am ot UK tax paye, it Ad doss notapply to me.

st
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i to us in the reply
Prostate Cancer UK, FREEPOST ANG2640, Colchester CO2 88R

P

1 PROSTATE Many thanks for your support.
' CANCERUK e T

Letter and C5 envelope
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Important news inside...
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EXCLUSIVE ADDITIONAL £250 DISCOUNT'

Ancaster @ s
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Sales Event

NOW EXTENDED to the 30th August

PRICES RANGE FROM £19,295

NISSAN 370Z

ALL THIS AND SO MUCH MORE...
£2,018

£3,500 £370 5.99%

DEPOSIT CONTRIBUTION PER MONTH APR




Brief and content supplied to me as word and excel documents
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cAN

ASSET MANAGEMENT

CAUTIOUS PORTFOLIO 2

4th Quarter 2019

Introduction

‘The Cadogan Managed Portfolio Service (MPS) offers a discretionary investment management
service that provides clients with a collection of direct stock market investments in a mixture of
eqities and bonds; along with, where appropriate, collectives (all exchange traded) providing.
the intemational, property and commodity exposure. Cadogan has created seven riskrated

investment strategies that aim

their relevant istenth

Portfolios are actively managed with the management team calling on the expertise of specific
industry veterans who work with the Cadogan Investment Comittee, buying in at fts own
‘expense market and specific investment research and, where possible, meeting with investee

companies and funds.

‘The asset allocation model is based on the relevant FinaMetrica risk banding, with some.

flexibilty the asset allocations
benchmarked to leading UK and Global indices.

tactical. All seven portfol

Asset Allocation

O UK Fixed Interest (65.00%)

O Global Fixed Interest (14.00%)

O UK Equities (10.50%)
European Equities (3.50%)
Money Market (3.00%)

O North American Eqities (2.00%)

Cash (2.00%)
Portfolio Characteristics Backtested Risk Characteristics
Maximum Expected Loss 10.74% | (S0 Decemoerzon)
o Maximum Monthly Drawdown %
Neutral ‘Growth’ Assets 20% | e 1o
“Growth’ Assets Permitted Range 18%-28% | Benchmark 202
Number of Holdings 18 | Monthly Volatilty
Finametrica ‘Best it 26-42 rtfolio 364
Benchmark 335
Yield 4.74%
Source: FE Anayls + Date ffom which all
Monthly Beta 081 | cuent portfoio hokdings have been avaibie

15 Half Moon Street
London W1J 7DZ

Telephone 020 3889 1610
Website cadoganam.com
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61% ICE BofAML 1.5 Sterling Corp
19% ICE BofAML 15+ Sterling Broad
14% FTSE 100
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Charges
Annual Management Charge of
0.95%. Trading, taxation and other
dealing fees may apply. The MPS

have a minimum charge.
Please ask for details.

CAUTIOUS PORTFOLIO 2
4th Quarter 2019
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Cadogan Portiolio Risk Level 2

-2.06

192

055

3.16

Cadogan Benchmark Risk Level 2
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Cadogan Asset Allocation Risk Level 2

208
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International Personal
Finance 6.1 2020  10%
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pments

Unite Group
25% 2020

Invesco Perpetual Gl

Financial Capital (OEIC)

Pargon Banking

6.125% 2022
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INVESTING IN
COMPLEX
INVESTMENTS

RISKWARNING

DUE DILIGENCE

1. COMPANY BACKGROUND

c

ASSET TRANSFER FORM
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environmental 3 environmental

Introducing LED Introducing LED
The Brighter Way to Reduce Your
Energy Bills and Carbon Foot Print
No Up Front Investment

For enquiries please call our hotline
0800 046 7790
or email mapled@mapenvironmental.co.uk

MAIDSTONE MAYFAIR GLASGOW SHANGHAI
o G - , -

igh
Maidstone, Kent, ME15 0JS LW Pudong
United Kingdom n X Sh

www.mapenvironmental.co.uk

Example of LED Fully Financed LED
Funding Benefits C Install Solution

Case Study
Cocac na
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TIME FOR A BRAND Ancaster %
—~— Delivring Qualityand Value @ Jeep
NUES REG

TIME FOR A BRAND

TIME FOR A BRAND

: 3
NUBS REGE Ancaster . ©

Aganauswtmgr 3 @ Jeep
Ancaster & Jeen

Up to £1,550
Deposit Paid

From £169 Deposit
£169 Per Month
4.6% APR
TIME FOR A BRAND °

TIME FOR A BRAND

Ancaster
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e'i‘g s @ HYUNDAI
PER MONTH FROM I
wirw £150 | 5.4%
n
o% PER MONTH APR
APR P

South London

Up to £2,000 Up to £1,000 discount when
deposit paid you take a test drive

Hyundai Croydon Hyundai Welling
N

n r 218 Purley Way, CRO 4XG | 132 Park View Road, DA16 1SJ % Motability
A caSte 020 8915 1900 020 8298 6300 ancaster.co.uk | HyunpAi

Offers end 30th September 2019. Terms and conditions apply.

Delivering Quality and Value

£500 2 *PURLEYCROSS
Test Drive Bonus’ SAINSBURY'S {5} I TR South London
_— . % VILLAGE
" BEDDINGTON Pl - Upto

0% APR

across the range* DECATHLON deposit
[} paid

Offers end 31st March 2019
At the largest Hyundai
showroom in the UK
LOMBARD ‘
ROUNDABOUT Up to £1,000 discount when
you take a test drive
&

218 Purley Way, CRO 4XG 02037724160 & An
Entrance on Beddington Farm Road ancaster.co.uk HYUNDAI =




Quench Logo and
Corporate Identity

Brief supplied to me via meeting with client

Al artwork below has been created from a blank canvas

Chosen Logo

Corporate Identity
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#Indoor

AllergyWeek

tireterine
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Eczema affects up to

10% Adults

and

20% School
Children

* of eczema
: I sufferers say
9 A]?“ skin dries out
in winter

say skin
itches
more

avoid
social
occasions

23% of those with

a skin condition

have nQt

sought medical advice

#LivinglnFear
Allergy Awareness Week
20-26th April

Lives are at risk...

68% of the UK population
s 667

o
Around seven out
of ten people half of

wouldn't know UK adults
where (o nject adrenali aLe

Recognise the Face

symptoms,
recognise the

FEAR £
Your ‘
knowledge

could save

alife...

If a combination of

these symptoms are

visible, the advice is to:

— T

- ANAPHYLAXIS

Almost half of allergy sufferers in the UK
are living in fear of a terrifying reaction...

Call 01322 619898 or visit
www.allergyuk.org

Allergy Awareness Week is supported by
nCda ALK

‘txt donate FEAR15’
| [E—
-:" would like to donate to 70070

Brief and content supplied to me as word and excel documents and information via email
Al artwork below has been created from a blank canvas

#LivinglnFear
Allergy Awareness Week
20-26th April

Almost half of allergy sufferers in the UK
are living in fear of a terrifying reaction...

Show your support by sharing a photo
of yourself on social media holding
up a piece of paper revealing your
personal fear alongside

#LivingInFear

Please remember to nominate a
friend to keep the chain going!

Call 01322 619898 or visit
www.allergyuk.org

Allergy Awareness Week is supported by
ALK




